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SeeSaw Networks and LocaModa Partner to Connect Digital Owdf-Home Media to
Social Networks

Advertisers engage audiences through viral marketing campaigns using digital
signage, mobile phones and social networks

ad:tech, SANFRANCISCO DApril 15, 2008 SeeSaw Networks digital outof-

home media company offering the most extensive digitabbhhbbme media network,

and LocaModaa technology company providing a mobile social platform that connects
consumersO favorite online and-oishome locatins have joined forcesThe
partnershigeveragesSeeSaw@stensive network andocaModaOs platim to provide
advertisers vih new ways t@ngage people usirdigital outof-home mediathe Web

and mobile phonedhis combination allows patrons to useir mobile phone toteract
with a digital screen in place like éaror coffee shop andave those interactions

posted tasocial networking sitelike Faceboak

Now peoplein social places like bars or restaurants can connect with others in the venue
as well as their online friends by engaging with interactive digital signs. Friends with
access to the Waedill be able to virtually join their friends inlaar without leaving their
homes see whatOs going on in their favorite hamgand participaten conversations
through social networks like Facebook and Twitter.

Orhemixture of digital signagethe Web and mobile devices exterats advertiserOs
investment inmpressiongo engage larger community of people through viral
marketing @portunitieson social networks,O said Monte Zweberfotmder and
chairman of the board of SeeSaw Networks. OWitaModaOs mobile social platform,
an impression on a digital sign can turn into a conversation among the people at a
location, the people monitoring @clation online, and ultimately through the people
connected as friends on social netwdiks

How it works

LocaModa enables SeeSaw affiliates to create a virtual presence on social networks for
each of their venues. For example, a particular bar or cdftgean Main Street can also
exist on Facebook, where people in the venue or fans of the venue appear online.
LocaModa also provides a suite of interactive applications like contests and games that
networks can incorporate into their programming to atpaople to participate, thus

making the screens more engaging and rewarding for the consumer. As consumers in a
venue respond via text messaging to the interactivaczalition in a digital signage ad,
those responses are posted on the venueOs soctakrmiges and feeds. If the



consumer chooses, those interactions can also be automatically posted on their Facebook
page or Twitter feed, thereby multiplying the reach of that original impression.

The interaction can be customized per network. For exgraph digital screen in a bar,
an advetiser can provide videos sponsored content that guests can add to their social
network profile page bgending a text message with a specific keyword and location
name to a shortcodBar patrons can alsweatea OShout OutO and have it appear as a
comment on the Facebook pagetfor bar as a Twitter message directing frienals

meet them there, or on digital screens in other locat®esSaw provides agencies with a
onestop shop to buy digital outf-home meia across 22,000 venues nationally and to
buy mobile marketing campaigns across those venues.

OThe mobile phone is a social and interactive device thatOs been underutilizet} in out
home networks,O commented Stephen Rartigf executive officer of ocaModa,
OWeOre excited to be partnering with SeeSaw to make-tifehoute experience more
engaging and valuable for brands and consumers alike.O

Visit SeeSaw Networkand a number of their affiliate networkancluding Ripple and
NTN BuzzTimebatadtech San Francisawow throughApril 17 at Booth#5679to learn
more

About SeeSaw Networks

SeeSaw is the most extensive network of digitalaftitome medidaving aggregated 36
digital signage networks across 25 different categories of locationseéoto@rehensive
national network witt22,000 venues nationally and growing. See8&saehes over 100
million people in weekly foot traffic andeliversan adaware audience of ov86

million weekly gross impressions more than most primetime TV spots aidh fraction

of the cost. SeeSaw operates SeeSawAds.com, a media service that enables agencies to
easily plan, buy and measure digital signage. On SeeSawAds.com agencies customize
campaigns across different venues, markets and demographics with unpgesteden
precision. With SeeSaw, advertisers gdarceptpeople in theifife patterns during their
work, play and social routines.

For more information on SeeSaw Networks, pleasewisit/. seesawnetworks.com

About LocaModa

LocaModa connects people and places. The companyOs social platform enables people to
access and control media in their favorite places, bringing location experiences to the web
arnd web experiences to locatiomscaModa connects peoplebars, cafes, colleges,

public spaces and conferences. The company is privately held, headquartered in
Massachusetts and founded by Stephen Randall, a former EVP/Founder of Symbian.

True to its global vision, LocaModa is internationally backed by Dace Yasim USA,
Mahindra Group in India and Sumitomo Corporation of Japan, via Hisdd8d strategic
investing arm, PresidioSTX.

For more information on LocaModa, please wisitw.locamoda.com
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